Social Justice Websites and Blogs

Audeamus: “Chronicling the World of Social Responsibility”
www.audeamus.com
Overview: Blog covering all facets of social responsibility. Excellent list of links to other sites, very consumer oriented, seems like it would be very receptive to a GSG story. Features “Our Editors Recommend” section with links to socially responsible businesses. 

Contact: Right-side bar: “Do you have tips for our bloggers? Send them!” text box for submissions. They also accept paid advertising, but submitting a tip to their bloggers on a human-interest story seems more effective for GSG’s purposes.
Have Fun Do Good: “A Blog for People who Want to Make the World a Better Place AND Have Fun”
www.havefundogood.blogspot.com
Overview: Site run by Britt Bravo who also writes for blogher.com.  This blog is dedicated go providing coverage to people or organizations who strive for social change.  It looks especially like it would be a good place to pitch a profile of the company and the women as a whole, rather than specific products.  

Contact: Britt Bravo: britt@brittbravo.com
World Pulse Magazine: Women and Children Transforming our World
www.worldpulsemagazine.com
Overview: Covers the struggles of women and children around the world for social change.  Has detailed writing guidelines and basically looks interested in stories that push demonstrate the work of women and children to further social justice around the world.  Says its readership is broad ranging from high school students to world leaders but ultimately looks like it caters to the desired demographics.

Contact:  3655B NW Thurman St Portland, OR 97210 

                 Tel. 503.331.3900 Fax 503.914.1418 

     info@worldpulse.com 

Acumen Fund: Entrepreneurial Solutions to Global Poverty
www.acumenfundblog.org
Overview: “Entrepreneurial approaches to global poverty.” Simply based on the title of the blog it would seem this site would be very receptive to contact.  Releases shouldn’t focus so much on individual products but rather the company as a whole and the stories of the women who supply the goods. 

Contact: Mariko Tada  mtada@acumenfund.org
76 Ninth Avenue, Suite 315
New York, NY 10011, USA
Phone: +1 (212) 566-8821 
Fax: +1 (212) 566-8817
 Fairtrade.crs-blog.org

Overview: While this blog seems like it would definitely give some press to a company like GSG, it is sponsored by the Catholic Relief Fund and many of the posts have a slightly religious tone to them.  Generalized releases about the company would be appropriate here and they also have a list of links they may be interested in adding us to. They say “tell us your success stories” (in fighting for social justice) at the following contact.

Contact: fairtrade@crs.org

Encore.org: “Work that matters in the second half of life.”
www.encore.org/news
Overview: Stories related to social entrepreneurship and social responsibility. “Encore.org serves the growing network of people who want the personal fulfillment of giving back, along with continued income.Encore.org provides news, resources and connections for individuals and organizations establishing "encore careers" that combine social contribution, personal meaning and financial security. People in their encore careers are helping to improve health care, educate the next generation, protect the environment and much more.” (from mission statement)
Contact: Civic Ventures
114 Sansome St., Suite 850
San Francisco, CA 94104
Phone: 415-430-0141
Fax: 415-430-0144
For media inquiries, interview requests and speaking invitations, contact Stefanie Weiss at (202) 478-6151 or sweiss@civicventures.org.
E-Magazine: The Environmental Magazine
www.emagazine.com
Overview: This is the online arm of a for-profit print magazine. So obviously they sell ads. But they would also be a perfect target for a human-interest-related press release on GSG’s two entrepreneurs.


Contact: Editorial Inquiries: To send press releases, submit story ideas, request an 
editorial calendar or set up an interview with E experts:
E-mail: Editor, Jim Motavalli: jimm@emagazine.com.
Managing Editor, Brita Belli: bbelli@emagazine.com.
Fair Trade Resource Network

www.fairtraderesource.org: 
Overview: “Founded in 1999, the Fair Trade Resource Network (FTRN) seeks to build a more just and sustainable world by gathering, developing, and disseminating educational resources about Fair Trade. FTRN is the only non-profit organization in the world focused exclusively on Fair Trade education, helping people to better understand the impact of their buying decisions.FTRN also works to create a space for dialogue and exchange within the Fair Trade movement. Whether through in-person meetings or online exchanges, FTRN propels the Fair Trade movement in the US through critical discourse and information sharing.”

Contact: Fair Trade Resource Network

PO Box 12347 Philadelphia, PA 19119-0347

917.464.5558

info@ftrn.org
Global Exchange Fair Trade News
www.globalexchange.org/campaigns/fairtrade/updates.html
Overview: policy-oriented and with a heavy focus on agriculture (coffee, etc.) but they seem receptive to stories from other areas of the fair trade universe. “In a world where the economics of quantity fuels corporate power and political greed, the elite are reaping profits while working people and the planet are left to pay the price. In response to the global degradation caused by this system of elite globalization, Global Exchange envisions an alternative economics of quality centered upon protecting international human rights to ensure that the cost of globalization does not come at the expense of us all.”

Contact: call (415) 255-7296 or email communications@globalexchange.org.

Web content: dominique@globalexchange.org 

The Fair Trader

fairtrade.crs-blog.org 

Overview: Also policy-oriented but they have a long list of links to the right side of page to companies that practice the methods they’re espousing. GSG could do well to be on that list. Part of the Fair Trade Resource Network (see above listing).


Contact: For information regarding Fair Trade Fund and other economic justice initiatives, contact: 
Jacqueline DeCarlo 
Program Advisor, Fair Trade
Catholic Relief Services
228 West Lexington Street
Baltimore, MD 21201-3413
410-951-7508
jdecarlo@crs.org 

Stanford Social Innovation Review

www.ssireview.org/forum
Overview: Main content of the blog is activism oriented but there is a list of links of companies that are copacetic to fair trade that GSG could get their name out. “Our contributors are a diverse group of world-class faculty, thought leaders, and executives. Our readers are leaders in the fields of nonprofit management, corporate social responsibility, social entrepreneurship, and philanthropy. We write for a community of professionals, united in their desire to build enduring organizations and to promote innovative solutions to social problems.”

Contact: Office Address
Stanford Social Innovation Review 
Stanford Graduate School of Business
518 Memorial Way
Stanford, CA 94305-5015
Phone: (888) 488-6596
Fax: (650) 723-0516

Advertising: Email ridley_regina@gsb.stanford.edu for a media kit
Identitytheory.com: Social Justice Blog

http://www.identitytheory.com/social/
Overview: Some good spotlighting of individual activists; seem like they would be receptive to spotlighting people like GSG. “Identity Theory is a regularly updated online magazine covering literature, music, film, social justice, and art.”

Contact: Social Justice Articles: Elham Shabahat at social@identitytheory.com
Guidelines for Social Justice Submissions
Identity Theory is looking for new perspectives and discussion on important world events. While, as with other submissions, we are not able to pay for accepted manuscripts, we will read all submitted materials, reply with productive feedback, and publish the best material we receive. 

To submit a piece for consideration, please follow these guidelines:

1. Keep your submission to less than 4,000 words. 
2. Include with your work a brief bio (50-100 words) 
3. Please place your submission in the body of your email (ie: no attachments). 

Send your submission to social@identitytheory.com.

Ms. Magazine.com

When Ms. was launched as a "one-shot" sample insert in New York Magazine in December 1971, few realized it would become the landmark institution in both women's rights and American journalism that it is today. The founders of Ms., many of whom are now household names, helped to shape contemporary feminism. According to founding editor Letty Cottin Pogrebin, Ms.' authors translated "a movement into a magazine." Ms. Magazine and its companion website have targeted segments for Global Sister Goods’ target demographic as well as a press release section.

Advertisers
View rate card online.
or call 703.522.4201

Publishing
1600 Wilson Blvd. #801
Arlington , VA 22209
703.522.4201 phone
703.522.2219 fax
Product-Oriented Websites and Blogs

Sustainable Style Foundation: “Look Fabulous, Live Well, Do Good”
www.sustainablestyle.org
Overview:  The Sustainable Style Foundation (SSF) is an international, member-supported nonprofit organization created to provide information, resources and innovative programs that promote sustainable living and sustainable design.  The site’s mission is to promote social responsibility and awareness of sustainable and stylish products that its visitors can feel good about.  

Contact: 5113 Russell Ave NW, Studio 5, Seattle, WA 98107




    206.324.4850 fax | 206.324.4852







     info@sustainablestyle.org
Baby Fashion Gifts: “Musings of Mama on Babies, Motherhood, Creativity and the Entrepreneurial Spirit”
www.babyfashiongifts.blogs.com
Overview: Comprehensive blog on all things baby including clothing, toys and much more. Looks very receptive to press releases about products and essentially looks like the entire site is dedicated toward giving companies like GSG press. Demography looks like it nicely fits the profile of the GSG customer.  

Contact: babyfashionblog@yahoo.com
SF IndieFashion: “Independent Fashion Stuff in San Francisco and Beyond”
http://sfindiefashion.com/
Overview: “SF Indie Fashion is a web site and online resource dedicated to independent designers in the Bay Area and beyond. We love the stores that sell ‘em, the shows that feature ‘em and the people that buy ‘em. We strongly believe in the importance of conscious consumerism and supporting San Francisco’s independent fashion scene, locally-owned businesses, female entrepreneurs and creative endeavors of all kinds.”

Would be great for releases focusing on specific products and the company as a whole.  Writer Lorraine Sanders works for several publications and blogs including Bust so she may be familiar with GSG. 

Contact: Built-in contact section. Might want to put Attn: Lorraine Sanders. 
Sold Out: The Portland Mercury Fashion Column
www.portlandmercury.com/portland/Content?category=37009
Overview: This is a weekly column about fashion in the Portland area that appears both in the hardcopy of the paper and on the online version.  Should be a good resource that would be receptive to product releases rather than the company as a whole.  Most weekly papers have some kind of fashion column and a comprehensive list of these should be compiled. This page also links to Mercury on Design fashion blog.

Contact: Margorie Skinner  mercuryeditorial@portlandmercury.com
605 NE 21st Ave, Suite 200 
Portland, OR 97232
Tel. (503) 294-0840  Fax. (503) 294-0844
Blogher: The Community for Women who Blog. You Say It. We Share It. 
http://www.blogher.com/node/3271  

Overview: Comprehensive site covering all aspects of women including women in business and fashion.  Well designed and easy to navigate and looks like it is updated frequently.  Good for releases discussing products and the company itself. Site is designed to allow women to register and submit their own content as well as link to their website.

Contact: More research needed to get all contact info. 

Organic & Fair Trade News: Quality of Life. Quality of Products
http://www.organic-fair-trade.com/2008_2_01_blog_archive.html 

Overview: Not a lot of recent activity but they are a socially conscious website working to further social justice by promoting other companies that import fair trade products. They have a list of vendors which may require a payment but they also have a news section that has several posts about other products.

Contact:  502 Gerald Dr.
Lafayette, LA 70503
Phone: 337-255-3355
Feminist.Com

http://www.feminist.com/ 

Overview: Website not blog. Has extensive list of women owned businesses and products but listed in classified section at $5.00 a word, minimum of 20 words per listing.  Does attract 100,000 readers a month comprised mostly of American women between the ages of 15-50.  

Contact: phone: (845) 679-0576  email: mail@feminist.com
Entrepreneur Evolution: “Entrepreneurs are not born, they evolve”

www.entrepreneurevolution.com
Overview: Stories about social entrepreneurs, socially responsible products and companies, including clothing companies. A lot of this content looks like it could conceivable been fed directly to them. A section of a larger group of blogs called Know More Media, which “offers a variety of expert advice, news, tips, resources, and opinions on various business-to-business topics through its rapidly expanding online network of business trade blogs.”


Contact: Know More Media (specify that you’re referencing Entrepreneur Evolution)

info@knowmoremedia.com
Worldgoods Fair Trade Blog: “News of Good in the World”

 http://www.worldgoodsgb.com/blog.html:

Overview: A blog dealing with social responsibility and fair trade, and it’s been updated frequently. “Worldgoods is a Fair Trade Global Marketplace striving to offer unique, moral, and sustainable gifts for you to enjoy. We are dedicated to justice and diversity, especially in our local community of Green Bay, WI. This is where we post the latest news and more, and invite your feedback and discussions.”

Contact: Fair Trade Federation

3025 Fourth Street NE, Suite 107
Washington, DC 20017-1102
202-636-3547 F: 202-636-3549

